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Series of weekly posts where we talk about 
the number of compositions, recordings 
and the most performed songs of the 
professionals who are part of the team 
of associated artists.

Abramus Team 
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In 2021, Abramus put into practice 
the Supportive Percentage Project, 
a network of solidarity, in support 
of cultural professionals who had 
their income compromised due 
to the pandemic.

The project invited several authors to 
donate part of their public execution 
royalties between May, June and July. 
The value collected was converted into 
food staples, which were donated 

to projects that help professionals 
like sound technicians, roadies, 
illuminators, box keepers, carriers, 
bouncers, and musicians, 
among others.

40 tons of food were distributed.

Supportive Percentage
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Resenhando

Continuing the previous year's project, 
Resenhando continued in 2021.

The weekly Vine Show would bring 
all of its high spirits to a series of live 
streams with successful composers 
and singers. Of course, there are 
career stories and everything else, 
but the focus here is relaxation 
and fun to recall life on the road 
and its funny "tales".

With renowned artists such as Thales 
Lessa, Sergio Jr, Bruno Caliman, Paula 
Mattos, and many others and the 
participation of the live audience, 
Resenhando became a true circle 
of friends chatting every Thursday, 
simultaneously on the Abramus 
Instagram, Facebook, and YouTube.
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Tutorial Videos

The tutorials were made to remedy 
the main doubts of our members 
that were related to the Registration 
of Works, Registration of Phonograms, 
and correct Generation 
of the ISRC code.

Events

Abramus participated in, supported, 
and promoted several online events 
during the year, including Exponeja 
and Music Trends Brasil.`

Periodicity of Social Media

The publications on social media are 
daily and there is a weekly publication 
on the official Abramus blog with a text 
about inbound marketing.
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Website

The main objective of the Abramus 
website is to disseminate information 
and provide important features 
to its members. 

The website contains all the detailed 
information about the work of 
Abramus, services that are provided, 
statutes, forms, reports, publications, 
contacts, and much more.

• Music Contacts: 70,000
• Theater & Dance Contacts: 10,000
• Autvis Contacts: 7,000

Magazine

Revista Abramus is a publication with a 
circulation of 2 thousand copies per 
edition. It brings news about Music, 
Visual Arts, and Dramaturgy. 

The materials are about copyright, 
artists, and the music market. There is 
also a digital version that is available 
for reading on the website.

Newsletter

Abramus’ Newsletter is a weekly 
publication, with the main news 
of the week.
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2021 began with much expectation for the 
end of the pandemic and the return of 
shows. The market went through a very 
difficult period and the return of shows and 
the resumption of musical productions is 
fundamental.

The pandemic caused an unprecedented 
crisis in the entertainment economy, 
affecting the roots of the music market like 
never before in history, globally and with 
effects felt almost simultaneously 
throughout the world. The wounds of this 
period were profound and the market needs 
to resume urgently.

The growth of the digital market during 
the pandemic was much greater than 
expected for the period, the news of which 
surprised platforms and copyright owners. 
And this was good news in the midst 
of a period of global crisis. The digital 
market has been gaining more and more 
prominence and values are becoming 
increasingly expressive.

In this sense, certain musical genres 
have great strength in the market like 
funk, sertanejo, and rap, which have 
gained much projection. These 
segments, which often do not have 
much space in traditional media, 
have their captive and faithful 
audience in the digital environment. 
For some musical genres, therefore, 
the digital market is already the 
largest source of revenue.

Abramus Digital, a company 
related to Abramus, which supports 
publishers receiving revenue from 
music consumption on digital 
platforms, has invested in heavy 
technology in recent years and 
has started to use a new system 
for repertoire management and 
for processing distributions. More 
than 6 million musical works have 
already been managed.



31

Annual Report Abramus 2021 | New Business

During the pandemic, we had a significant 
increase in the number of publishers seeking 
the service. This movement was essential 
to consolidate Abramus Digital as the main 
solution for publishers that seek the 
management of reproduction rights 
in the digital environment in Brazil, with 
more than 300 publishers and millions 
of documented works.

With the strength and growth of the 
digital market in 2021, we consolidated 
the importance and presence of Abramus 
Digital in the national market, distributing 
more than 36 million reais and helping 
more than 300 publishers to receive their 
values from the main platforms, such as 
YouTube, Spotify, Apple, Facebook and many

others. The market gains, and 
especially the authors, who in this 
stage of the pandemic are being 
severely affected.

For 2022, we will continue investing 
in the digital market, with more 
solutions and systems, to help more 
publishers, facilitating more tools 
and systems. 

The market demands fast action and 
Abramus Digital has been giving the 
response that independent publishers 
need to remain competitive in an 
environment that is increasingly 
important for the authors.
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2021 was a year of partial resumption of the 
pre-pandemic activities, but still without the 
resumption of exhibitions and mass 
gathering events.

The work at AUTVIS went back to being 100% 
in person at the beginning of the year.

The licenses for digital uses continued to 
evolve and there was a particular adaptation 
performed mainly for educational licenses.

The collection of 2021 grew 6% in 
comparison to 2020, which was excellent 
considering the global scenario.

• National Inflow 
in 2021: R$ 1,300,856.10
• International Inflow 
in 2021: R$ 727,700.65
• Total Inflow 
in 2021: R$ 2,028,556.75

• Number of new members 
in 2021: 83
• Total Number: 1152
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In the technological aspects, some 
adaptations were made to the AUTVIS 
system to comply with the laws and 
Normative Instructions in force, regarding 
Copyright, such as the registration and 
consultation of works on the system. The 
first stage of the integration of AIR, the 
online surveillance system, already used 
by the company since 2019, has also been 
completed, with the AUTVIS system for 
automatic invoice issuance.

Even without the international mass 
gathering events, the performance 
of AUTVIS continued strong, especially 
in Latin America, where the work was 
intense to strengthen the system 
of collective management of visual arts.

AUTVIS also started working in the 
area of NFTS, seeking the knowledge 
and information needed for this new 
evolving market.

At the General Assembly held on May 
10th, there was a change to 75% of 
the governing body, bringing new 
projects to the association.

For 2022, expectations are high, with 
the resumption of exhibitions, mass 
gathering events, and projects that 
were paused due to the pandemic.
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